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What are YOUR Core Values?

Choose top 2
Meet someone with your value(s)

Observations i~
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Consider your message

What is the one thing you are trying to say?

What value do you represent with your
current message”?

IS It simple?



Saying Much with Little in the For-
Protit World

Inspire and nurture the human spirit -one
person, one cup and one neighborhood at
a time.

& Just Do It.

Think Different

\(gg Broadcast Yourself A
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OTHER MEMORABLE MESSAGES

ASTROJOHNNY WASTE MANAGEMENT
Jacksonville, TX
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How to Message Yourself Well
Be Clear
Evoke Emotion
Use Verbs

Mother Test



Practical application

Think about the value of your organization

hink about the message of your
organization

What do you represent?






Messaging & the Collision of Values

WHO IS YOUR AUDIENCE?

Under 35
Millennials
Generation X

Over 35
Generation X
Boomers
Silent




Under 3s's

Technology: Tech savvy at a very young age.

Education: More educated than any prior generation.

Work : Must work for a purpose and are more relaxed
and flexible about changing careers.
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Over3ss

Technology: Catching up quickly!

Education: Higher levels of education are not as
common.

Work : Value the intrinsic nature of work.
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