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World Vision

Focus on the Family

World Relief

Springs Rescue Mission

The Seed Company, Wycliffe

Life Network

Habitat for Humanity

é and others
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Choose top 2

Meet someone with your value(s)

Observations
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Organization 



·What is the one thing you are trying to say?

·What value do you represent with your 
current message?

·Is it simple?



Inspire and nurture the human spirit -one 
person, one cup and one neighborhood at 
a time.

Just Do It.

Think Different

Broadcast Yourself
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ASTROJOHNNY WASTE MANAGEMENT 
Jacksonville,TX

Ȱ7ÅȭÒÅ ΩΫ ÉÎ ÔÈÅ Ωά ÂÕÓÉÎÅÓÓȱ

PHILLIPS-RILEY FUNERAL HOME

Montgomery, AL

Ȱ7ÅȭÌÌ ÂÅ ÔÈÅ ÌÁÓÔ ÏÎÅÓ ÔÏ ÌÅÔ ÙÏÕ ÄÏ×Îȱ



1) Be Clear

2) Evoke Emotion

3) Use Verbs

4) Mother Test



·Think about the value of your organization

·Think about the message of your 
organization

·What do you represent?



Donor 



WHO IS YOUR AUDIENCE? 

·Under 35

Millennials

Generation X

·Over 35

Generation X

Boomers

Silent 



·Technology: Tech savvy at a very young age. 

·Education: More educated than any prior generation.

·Work : Must work for a purpose and are more relaxed 
and flexible about changing careers.

·Philanthropyȡ 'ÉÖÅ ÏÕÔ ÏÆ Á ȰÄÅÓÉÒÅ ÔÏ ÍÁËÅ ÔÈÅ ×ÏÒÌÄ Á 
ÂÅÔÔÅÒ ÐÌÁÃÅ ÔÏ ÌÉÖÅȢȱ  Source: The Center of Philanthropy at 

Indiana University.



·Technology:  Catching up quickly!

·Education:  Higher levels of education are not as 
common.

·Work : Value the intrinsic nature of work.

·Philanthropyȡ  'ÉÖÅ ÏÕÔ ÏÆ Á ȰÎÅÅÄ ÔÏ ÐÒÏÖÉÄÅ ÓÅÒÖÉÃÅÓ 
ÔÈÅ ÇÏÖÅÒÎÍÅÎÔ ÃÁÎȭÔ ÏÒ ×ÏÎȭÔȢȱ Source: The Center of 

Philanthropy at Indiana University.




